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Tata AIG reinvigorates its brand

Ahmedabad, Tata AIG
General Insurance, one of the
leading general insurance
companies has unveiled their
new campaign "#Trusted
Naam, Fantastic Kaam"
featuring bollywood superstar
Ranbir Kapoor in a quirky and
humorous way.The campaign
will be spread across digital,
TV and OTT platforms.

Talking about the
campaign, Mr. Parag Ved,
President, Consumer
Business, Tata AIG General
Insurance, said, "Tata AIG
General Insurance has
undergone a remarkable
evolution and has been on an
upward growth trajectory. We
have been witnessing a
transition in our customer
interactions and the way we
function. Our digital-first
approach, product

differentiation and exceptional
customer service has helped
us built strong connections
with our customers. To live
upto our trusted name, we
carry an added responsibility
to stand up to the expectations
of our customers"

Tata AIG has been a
trusted name in the business
and continues to offer amazing
service and products. With
speed and digitization at its
core, Tata AIG perfectly
complements the fast-paced
life that we live today. With
this campaign, Tata AIG aims
to establish a stronger and
better connect with the
younger generation as much
it connects with the mature
audience, who trust Tata AIG
for its name.The campaign
will focus on the fact that
along with a trusted name,
they have comprehensive
products, great services,
innovation, digitisation, strong
network, simplified process,
and competitivepricing. The
brand aims to spread
awareness about its health
and motor insurance portfolio
and eliminate customerpain
points by providing a seamless
experience on every
transaction. (19-10)

American Airlines expands
its footprint in India

Ahmedaad, In response to
the growing travel demand
between the United States and
India, American Airlines today
announced the launch ofnew
nonstop New York to New
Delhi serviceon a Boeing 777-
300 beginningNovember 12,
2021. The airline, which
received approvals and
permissions both from the
Indian and the U.S.
Governments, will fly an
aircraftconfigured with 8
Flagship first-class lay-flat
seats, 52 Flagship business
lay-flat seats, 28 premium
economy recliner seats, and
216 main cabin seats.

The flights to New Delhi will
conveniently connect
customers to India's capital
with daily service to New York.
With its Qatar Airways
partnership and planned
codeshare with IndiGo,

American will offer customers
the fastest growing network
from the United States to India
than any other airl ine
partnership program. Molly
Wilkinson, Vice President -
Regulatory & International
Affairs, American Airlines, "We
wish to thank the Government
of India for the approvals
under the air bubble protocols
and permission to launch new
service to India. With the
launch of this new route from
New York to Delhi, and in
partnership with IndiGo we will
provide world class travel
options to address the existing
passenger demand in both
countries. With the easing of
travel between global
destinations, and with more
routes and options being made
available soon, international
travel is expected to gain huge
momentum."(20-4)

Azaad to launch its 4th Original, Lovepantii

Ahmedabad, Produced by
Mahesh Pandey Productions,
Lovepantiiwill air at 8 PM,
every Monday to Saturday,
only on Azaad starting from
15th November.

The promos are the talk of
the town for their uniqueness
and interesting character
portrayals.  The name is even
more captivating - Lovepantii.
And, it's on the newest
channel on the block, India's
First Hindi Rural
Entertainment Channel,
Azaad. Launching on 15th
November 2021 at 8 PM,
Lovepantii, is slated to be one
the most entertaining youth-
centric drama on Indian

television.
The lead character, Arjun

has been taught to live within
parameters set by his father.
Even his dreams have been
tailored by his parents and he
has accepted his l ife
accordingly. The story of
Lovepantii is about how this
common boy rises to the
occasion when he gets an idea
that he is in love. Raised in
aconformist Brahmin family,
he falls in love with Ranjana,
a progressive minded girl from
a Thakur family. Expected to
follow in his father's footsteps
of becoming a practicing
temple priest i.e., 'Pandit'.
Arjun has diligently followed
all rules set by his family.  But
he only ends up breaking the
biggest rule of them all; he
gets an idea that he is in
love and marry a girl of his
choice, that too a girl from a
Thakur family. Their 'so called'
love affair comes out in the
open in a dramatic turn of
events. (19-8)
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Extracts of the Unaudited Financial Results for the Quarter and half year Ended on 30th september, 2021

Year Ended Year Ended

30/09/2021 

(Unaudited)

30/06/2021 

(Unaudited)

30/09/2020 

(Unaudited)

30/09/2021 

(Unaudited)

30/09/2020 

(Unaudited)

31-03-2021 

(Audited)

30/09/2021 

(Unaudited)

30/06/2021 

(Unaudited)

30/09/2020 

(Unaudited)

30/09/2021 

(Unaudited)

30/09/2020 

(Unaudited)

31-03-2021 

(Audited)

1 Total Income from Operation 1,789.34 516.88 1,036.32 2,306.22 1,385.64 3,837.61 1,884.12         1,054.51            2,107.98              2,938.63           2,841.59              7,913.75     

2 Net Profit / (Loss) for the period (before tax and 

exceptional items)
0.13 2.5 24.29 2.63 10.42 9.44

49.43               (18.56)                1.62                      29.91                (43.82)                  (53.27)          

3 Net Profit / (Loss) for the period before tax (after 

exceptional items)
0.13 2.5 24.29 2.63 10.42 9.44

49.43               (18.56)                1.62                      29.91                (43.82)                  (53.27)          

4 Net Profit / (Loss) for the period after tax (after 

exceptional items)
0.13 2.5 24.29 2.63 10.42 6.23

49.43               (18.56)                1.62                      29.91                (43.82)                  (53.27)          

5 Total Comprehensive Income for the period 

(Compressing  Profit / (Loss) for the period (after 

tax) and other Comprehensive Income (after tax)

0.13 2.50 24.29 2.63 10.42 6.23

49.43               (18.56)                1.62                      29.91                (43.82)                  (26.19)          

6 Equity Share Capital 1,205.73 1,205.73 1,205.73 1,205.73 1,205.73 1,205.73 1,205.73 1,205.73 1,205.73 1,205.73 1,205.73 1,205.73

Earnings per Share (EPS) (of Rs. 10/- Each) (for 

continuing and discontinuing operations) not 

annualized

 Basic & Diluted 0.00 0.02 0.20 0.02 0.09 0.05 0.41                 (0.15)                   0.01                      0.25                  (0.36)                     (0.44)            

Sr. No. Particulars Standalone Consolidated

7

Quarter Ended Half year ended Quarter Ended Half year ended

(Rs in Lacs, except EPS)

The above is an extract of the detailed formats of Financial Results for the quarter and half year ended on september 30, 2021
filed with the stock Exchange under Regulation 33 of the SEBI (Listing obligations and  Disclosure Requirements) Regulations,
2015. The full formats of the half yearly Financial Results are available on the website of the stock exchange, www.bseindia.com.
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Wonderchef raises 150 crs
from Sixth Sense Ventures

Ahmedabad, Wonderchef
Home Appliances, one of the
fastest growing brands of
premium kitchen appliances,
cookware, bakeware,
cooktops and chimneys, has
raised ~INR 150cr (~USD
20mn) from Sixth Sense
Ventures. Other investors in
this round are Godrej Family
office, Malpani group and a
few renowned HNIs.

Ravi Saxena, Founder of
Wonderchef said, "At
Wonderchef, we have
continued to develop our
business on the back of
innovation. The Indian
consumer is focussed on
quality and value, and our
sharp focus on these factors
has helped us build deep trust
with customers to become
one of the major brands in the
kitchen appliances category.
We are elated and excited

about having Sixth Sense on-
board in this growth journey
as we begin Wonderchef 2.0
journey."

"Kitchen is the heart of the
home. Kitchen appliances
segment in India is expected
to grow in double digits driven
by growing urbanization,
increasing disposable
incomes, and changing
lifestyle. Relentless focus on
quality and consistency has
helped Wonderchef build a
strong brand within a short
period of time despite
competition from well
entrenched traditional
players.  We are excited about
the opportunity to partner with
Ravi, Chef Sanjeev Kapoor and
team Wonderchef towards
building a leading kitchen
appliances business in India",
said Nikhil Vora, Founder of
Sixth Sense Ventures. (19-10)

MARRIOTT INTERNATIONAL SIGNS
AGREEMENT WITH PRESTIGE GROUP

Ahmedabad, Marriott
International, Inc.today
announced the signing of an
agreement with Prestige
Groupand DB Realty to
introduce the New Delhi
Marriott Marquis andThe St.
Regis Aerocity, New Delhi.
Slated to open in 2025, the
agreement is expected to add
779 rooms to the Marriott
International portfolio.

"We are delighted to
expand our collaboration with
the Prestige Group to bring
these two prominent brands
to the national capital. This
enables us to provide more
choices and experiences in
key markets to serve an ever
growing and discerning
customer base. India
continues to be a priority
market for us. We believe our
strong distribution, deep
relationships and the strength
of our travel program -
Marriott Bonvoy makes us a

leading partner for growth"
said Rajeev Menon- President
Asia Pacif ic (excluding
Greater China), Marriott
International.

Catering to the needs of
the modern traveler, New
Delhi Marriott Marquis is
anticipated to feature 590
thoughtfully designed rooms.
The hotel is slated tooffer a
variety of local and
international gourmet
delicacies at its three dining
outlets, including an all-day
dining restaurant, a specialty
restaurant and a Diner. The
hotel will feature the Marriott
Hotels Greatroom lobby - a
stylish hub of the hotel that
serves as a great social
gathering place for both day and
night. Along with the
Greatroom, plans call for the
brand's signatureM ClubLounge
whereMarriott Bonvoy Elite
members can enjoy a range of
complimentary food and
beverage options throughout
the day. (19-10)

Prime suspect in Anand Niketan case shifts to Dubai

AHMEDABAD: It has been
over a year since students of
Anand Niketan School in
Satellite and their parents
have suffered the nightmare
of being targeted by
threatening emails and
morphed photographs of
female classmates.

While cops zeroed in on

the prime suspect, a 17-year-
old student, it is reliably learnt
that his family has now moved
to Dubai. Top sources in the
state police said that after the
grilling, where the teen even
confessed to his crime, the
juvenile shifted to Dubai where
he is studying and spending
time helping his billionaire

father’s business.
“After we zeroed in on the

boy, a Satell ite resident
whose father owns event
management, crypto-
currency and digital wallet
businesses, the family moved
him from Ahmedabad to Dubai
in May. He was first sent to
Singapore from where he
went to Dubai,” said a city
police officer. He added, “The
boy’s father confirmed this to
police recently, saying his
entire family has moved to
Dubai. “His father, who keeps
making trips to Ahmedabad,
also met senior police officers
on November 5 and informed
them that he will soon sell off
his property in the city and
settle abroad.”The saga
began on September 9, 2020,
when the school received the
first email, threatening it to
cancel the mid-term exams if
they did not want nude
photographs of female
students circulated. The
school management
cancelled exams for Classes
8 to 12 which had been
scheduled for mid-September
2020. They then approached
cybercrime police, seeking an
inquiry into the issue, which
was converted into an FIR on
October 3, 2020.

On December 6, 2020, the
perpetrator sent another
email, demanding the
cancellation of preliminary
exams for Classes 10, 11, and
12. The email was sent at a
time when the cybercrime
police was struggling to trace
the person behind the emails.
The perpetrator had used the
dark web to commit the crime
and the case was one of the
most complicated cybercrime

cases Ahmedabad police
faced till date. Investigators
even roped in central and
American investigative
agencies.

On March 31 this year, the
perpetrator used a virtual
cellphone number to join a
school meeting on Zoom and
posted links to nude
photographs of female
students. This move revealed
his hand. The cops realized
that his real motive was to
malign the two girls as one of
them had rejected his
advances and he blamed the
other for influencing her.

The cops also found a lead
in the web searches on one
of the devices they had
collected from 120 students.
“We used human intelligence
to track him as he had been
using the dark web, leaving no
evidence of the crime,” said a
police officer.

The cops cannot stop them
from shifting as they still do
not have solid evidence of the
boy’s involvement and no
offence has been registered
against him so far. Meanwhile,
someone hacked into the
school’s WhatsApp group in
August and posted an
indecent image of a student,
demanding that the school
cancel the Class 12 first term
exams. “We found that the
first suspect had not sent the
message this time. We now
have strong suspicions that
another student learned the
modus operandi of using the
dark web and committed this
offence,” said a police officer.
Cops believe the second
juvenile was guided by the
prime suspect, who is now in
Dubai.

Ahmedabad: Wedding in air, couple die
in water not believing kin

AHMEDABAD: Sabarmati
Riverfront (East) police has found
the bodies of a 21-year-old man
and a 19-year-old woman, with
their hands tied together, floating
in the river near Shahpur. The
cops found the bodies on

Saturday evening. The cops said
that the couple, Rakesh Datania
and Gungun Datania, were
residents of Shahpur and had
committed suicide. The couple
were in despair because they
feared that their families would
not allow them to live together,
the cops said. On the other hand,
their families say that they were
willing to get them married and
had begun talking about their
wedding after they went missing
on November 10. A police officer
said, “Rakesh and Gungun were
in a relationship for about a year
but their families were unaware
of that.” The officer added:
“When they did reveal their
relationship to their families, they
encountered some resistance.
The families apparently sought
time to think about it.” But the
couple did not accept their
families’ approach and decided
to flee from their homes. “They
might have feared that their
family members would punish
them and they would be defamed
in society,” said the officer. “So
they jumped into the river and
committed suicide.”Preliminary
investigation suggests that the
couple may have died about
three days before their bodies
were discovered. “They left their
house on November 10 and on
the same day they may have
committed suicide by jumping
into the river,” said the officer.

Woman umpires with difference soon

VADODARA: In a first,
about 22 differently-abled
women are being trained to
become professional cricket
umpires and scorers in the
city.

Once they complete the
course, they will be eligible to
offer their services in any
cricket tournament. Apart
from eight girls from Gujarat,
the other participants are from
Maharashtra, Orissa,
Haryana, Punjab and Delhi.

All 22 girls will undergo
a six-day training from Monday
in the city wherein they will be
taught both theory and
practical. They will have to
appear for an exam to score
at least 80 per cent to get the
certificate. “We have been
given level 1 coaches and
umpires by the Baroda Cricket

Association (BCA) for training
these girls,” Nitendra Singh,
chief coach and director
(cricket operations), Divyang
Cricket Control Board of India
(DCCBI) told TOI.

“Once they pass the
course, these women will be
able to stand in as
professional umpires and
scorers in the cricket
tournaments. We will ensure
that they get to serve in the
differently-abled cricket
tournaments at state, national
and international level,” he
said. “But my aim is to get the
differently-abled umpires in
mainstream cricket
tournaments. This will not

inclusive sport. I am in talks
with some state cricket
associations to give such
umpires a chance. To start
with, they can umpire or keep
score in local tournaments,”
Singh, who is fondly called
Munna in cricketing circle,
said.

“When these women
start umpiring and scoring,

they will get at least Rs 1,500
per day when the matches are
played apart from train tickets
for air-conditioned coaches.
We will try to treat them at
par with other umpires and
scorers,” Singh added.

About two dozen
differently-abled men too will
be trained in umpiring and
scoring at this camp.

just give full-time
employment to these
women but also make
cricket a more

Incuspaze Closes 800 + Seats for
Byju’s in Ahmedabad & Lucknow

Ahmedabad, Enterprise
managed workspace provider
Incuspaze today announced
the closing of an 800 + seater
deal with Byju’s at their
Ahmedabad & Lucknow
centers. The transient nature
of corporate HQs in the new
world order has given rise to
a more employee-friendly
ecosystem. In addition, amidst
the pandemic, organizations
have increasingly recognized
the power of city-based
operations where employees
can stay close to home and
work from a managed
workspace, ensuring high
productivity and diminished
costs. Talking about this deal,
Sanjay Choudhary, Founder &

CEO at Incuspaze said,
“Enterprises like Byju’s have a
diversified workforce hailing
from multiple cities. At
Incuspaze, we are driven to
empower organizations to
expand their real estate
portfolio by widening their city
base reach through managed
spaces. Since the pandemic
outbreak, companies have
been downsizing their
headquarters and operating in
a hybrid model. While that
works for some industries,
others are looking at alternate
ways to stabilize in-office
operations. This is where
managed workspaces and
flexible spaces offer a sigh of
relief to business owners.”•

Taj Lakefront Bhopal outshines as the best
wedding destination in Central India

Ahmedabad, Taj Lakefront
Bhopal with its surreal location,
ambience, food, and
experiences has got recognition
for ‘Best Wedding Destination
of Central India’ at 16th
Hospitality India Annual
International Awards. Providing
the banquet capacity of 3862 sq.
metres (41,570 sq. feet) with
the biggest ballroom of 875 sq.
metres (9418 sq. feet) in
Central India the hotel reaffirms
the legacy of the Taj brand and
provides a suitable venue for
luxury destination weddings.
The large venues allow
weddings of even 2500 at one
time. The hotel has a total of
152 rooms and suites to
accommodate the guests that
provides a majestic view of
Upper Lake or the lush-green
Van Vihar forest. From
catering services offering
regional cuisine from across
India, signature dishes, event
décor, guest management to

taking care of every
minute detail to ensure
that the big day is
indeed a memorable
one, the hotel is a one-
stop destination for
royal weddings and
special occasions. On
receiving the award
and explaining more
about the newly
opened hotel, Ms.
Kanika Hasrat, Area
Director - Uttar Pradesh,
MP & Uttarakhand and
General Manager - Taj
Lakefront Bhopal, said,
“We are grateful to
Hospitality India for
this prestigious
award. (13-9)


